Over two million copies of the beloved Cup of Comfort® brand in print!

A CUP OF COMFORT® FOR WRITERS

INSPIRATIONAL STORIES THAT CELEBRATE THE LITERARY LIFE
Edited by Colleen Sell

>>>WHAT'S THE STORY?

From fiction to nonfiction, poetry to prose, music to movies, writing provides
millions of people with comfort and creative expression. Yet every writer,
published or undiscovered, has met many roadblocks—not limited to writer’s
block and rejection letters. A Cup of Comfort® for Writers (September 2007,
Adams Media) features the stories of more than fifty writers who share the
passion, unrest and joy their craft can cause them—from the woman who enters
an elite writing program at the age of forty and proceeds to “blow” the pros away,
to the husband who wins his wife’s affection by writing her love letters. This
collection will inspire readers to keep the faith and keep writing.

>>>WHAT DOES IT MEAN FOR YOUR AUDIENCE?

Since 2001, more than two million readers have laughed, cried and made Cup of
Comfort®a part of their lives. This beloved brand promises to inspire even more
readers with the same uplifting stories of encouragement and support—now
featured in a lovely new package. With an elegant, updated cover design and
attractive new size, readers will find A Cup of Comfort®for Writers as fresh and
inviting on the outside as the stories are touching and timeless in the inside.

>>>ABOUT THE EDITOR

Colleen Sell is the editor of more than sixty published books, including many
titles in the Cup of Comfort® series. She has also been an author, ghostwriter,
magazine editor, journalist, columnist, essayist and copywriter.
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Headquartered in Cincinnati Ohio, F+W employs 1,000 employees worldwide
and operates offices in Devon (England), Boston, Denver, New York City,
Savannah, and lola (Wisconsin). The Company’s publishing targets hobbyists
and enthusiasts in categories such as writing, fine art, genealogy, crafts,
antiques, various collectibles, coins, stamps, and the outdoors.

F+W publishes nearly 60 magazines, and has an equally deep book publishing
program across 15 different imprints in complementary, special interest fields. In
addition, the company owns and operates conference and books clubs in the
U.S. and the U.K.



